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Introduction
Corporate Picnics / Off sites are a great way of bonding and helps in creating camaraderie between colleagues in a

healthy fun filled atmosphere. What starts out as a fun encounter, quickly throws up a lot of questions?????

 What do we do to keep everyone engaged?

 How do we manage the activity?

 Who will keep them engaged?

Here is where TrendSetters steps in. We are a professionally managed team which for over 14 years has been

specializing in teambuilding activities exclusively for corporates. Where we conceptualize plan and execute a programme

as per the clients needs and budget.

All you have to do is select the date and we do the rest. 
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Adding Value
You may want us to project and emphasize on certain values. Apart from that we believe in incorporating some core

values in the activities that we conduct

 Teamwork

 Respect for each other

 Ethics

And most importantly making the experience fun and memorable.

“The greatest ability one can possess is to bring a smile on another persons face."

Following is a glimpse of few activities that we have conducted in the past.

Generally as a policy we do not give out the details of the activity in details.

Nevertheless as per our experience we have learnt that its...not what you do but how you do it that matters.
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The idea is to get maximum participation across all age 

groups and temperament. 

Hence Depending on

 the allotted time

 the venue layout and 

 the amount of participants 

We uniquely divide them into equal groups where they participate in specially 

designed games with a view on team building and bonding which is

 Competitive to keep it relevant.

 Entertaining to make it fun.

 Personalized to add value. 
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#Confidence #Teamwork #Faith #Trust
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#Fun #Color #Memories #Respect
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#Camaraderie #Creativity #Bonding
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Riders
Requirement

 Will require the general profile of the participating patrons in advance, this will help in designing apt games.

 Games can be added/ deleted if required.

 Props for the games, will be provided by us.

 The games will be conducted in any format, judging by the flow. 

 List of names of important people with their designations. It would help if some information is provided.

Things Needed:

 A proper sound system, with music and a professional cordless microphone.

 A white board / Score board.

 Prizes for the groups. Spot prizes in general.

 A proper play area and Tables.
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Clientele
 Accenture

 Airtel

 Astra Zeneca Pharmaceuticals

 Bombay Stock Exchange

 Blenders Pride

 Bajaj Allianz

 Cheers Interactive

 C-DAC

 Career Launcher

 Dr Batra's

 Deccan Chargers

 Edelweiss

 Franco Indian Pharmaceuticals

 General Mills

 Godrej

 Grand Sarovar

 HSBC

 Hindustan Lever Ltd

 ICICI Bank

 ICICI Lombard

 Intelenet

 INIFD

 Kingfisher

 Kodak India Private Limited

 Levis 

 Larsen & Toubro

 Motorola

 National Stock Exchange

 Novartis

 Perfetti Van Melle

 Police Fashion Brand

 Polaris

 Parker

 Qualcomm 

 Reliance

 SolidWorks

 Saint Gobain

 Savvy Academy

 Shoppers Stop

 Spencer's

 Symantec

 Tata

 Target Publications

 Times of India

 Time Out Magazine

 Yes Bank

 Tunga Group

 Vascon Group

 VMware

 Westside

 Wills Lifestyle
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Disclaimer

All props for the games will be provide by us.

As a policy we do not give out the description of games that are conducted. 

We trust that these game will not be shared with others. 
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Contact

Address

1/6, Parker Estate, L.J Road, Opp Paradise Cinema, Mahim, Mumbai – 400016

Mobile / Landline

+919820362702 | +912224229840

Email

bradley.trendsetters@bradleycarvalho.com

Our Hours

Mon-Fri 05:00 – 10:00 PM | Sat-Sun : CLOSED

Website 

http://www.bradleycarvalho.com
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THANK YOU

https://twitter.com/bradthevoice
https://twitter.com/bradthevoice
https://www.facebook.com/bradley.trendsetters
https://www.facebook.com/bradley.trendsetters
https://www.instagram.com/bradthevoice/
https://www.instagram.com/bradthevoice/
https://in.linkedin.com/in/bradleycarvalho
https://in.linkedin.com/in/bradleycarvalho
https://www.youtube.com/user/bradthevoice
https://www.youtube.com/user/bradthevoice

